Accelerator Webinar

Presenter Name, Title of Presenter email@salesforce.com. @twitterhandle

@ This webinar will begin at 1:05 pm EDT
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In this session, we’ll give you an overview
of how to access basic reports for email,
to get started using Marketing Cloud, so
you can get the most out of your
Salesforce investment.
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Forward-Looking Statements

Statement under the Private Securities Litigation Reform Act of 1995:

This presentation may contain forward-looking statements that involve risks, uncertainties, and
assumptions. If any such uncertainties materialize

or if any of the assumptions proves incorrect, the results of salesforce.com, inc. could differ
materially from the results expressed or implied by

the forward-looking statements we make. All statements other than statements of historical fact
could be deemed forward-looking, including any projections of product or service availability,
subscriber growth, earnings, revenues, or other financial items and any statements regarding
strategies or plans of management for future operations, statements of belief, any statements
concerning new, planned, or upgraded services or technology developments and customer
contracts or use of our services.

The risks and uncertainties referred to above include - but are not limited to - risks associated
with developing and delivering new functionality for our service, new products and services, our

new business model, our past operating losses, possible fluctuations in our operating results and

rate of growth, interruptions or delays in our Web hosting, breach of our security measures, the
outcome of any litigation, risks associated with completed and any possible mergers and
acquisitions, the immature market in which we operate, our relatively

limited operating history, our ability to expand, retain, and motivate our employees and manage
our growth, new releases of our service and successful customer deployment, our limited history
reselling non-salesforce.com products, and utilization and selling to larger enterprise customers.
Further information on potential factors that could affect the financial results of salesforce.com,
inc. is included in our annual report on Form 10-K for the most recent fiscal year and in our
quarterly report on Form 10-Q for the most recent fiscal quarter. These documents and others
containing important disclosures are available on the SEC Filings section of the Investor
Information section of our Web site.

Any unreleased services or features referenced in this or other presentations, press releases or
public statements are not currently available and may not be delivered on time or at all.
Customers who purchase our services should make the purchase decisions based upon features
that are currently available. Salesforce.com, inc. assumes no obligation and does not intend to
update these forward-looking statements.
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Overview

What challenge are we solving for you?

What you can Expect from this Accelerator:

e Learn about tracking and reporting for email in Marketing
Cloud.

e Increase the visibility into your marketing metrics.

e Learn best practices and walk through running and
automating reports.

e Provide recommendations and resources for future
Accelerators.
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Reporting in Marketing Cloud
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DIRECTIONS HOW TO USE THIS SECTION

Many slides in this delivery are simply the outline for discussion.
This Accelerator will walk customers through the basics of reporting for email.
You will be jumping back and forth between slides and demos in this accelerator.

When you see the yellow “Walk with Me” banner, we suggest you demo the capabilities outlined directly in your account and
encourage customers to follow along is in their accounts.
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High Performing Marketers Use Analytics Extensively

Determine subscriber engagement, retention, ROI or efficiency

Sends: How many emails are sent, when, by whom, etc.

High-performing vs.
under-performing teams:

Engagement: List-based data and performance.
Demographics: Insights about your subscribers.
Performance: Bounces, CTR, etc.

Tracking: A/B testing, landing page performance.

Compliance: Number of sends, by user, spam complaints, list
size over time. More likely to be extensively using

Marketing Analytics

Source: State of Marketing Report 2017
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Marketing Cloud Analytics and Reporting

What's Available?

Near real-time tracking metrics, available as the marketer is
working in Marketing Cloud products like Mobile Push,
Email, Journey Builder, etc.

Campaign insights and message-level detail that may inspire
an immediate reaction or change.

Available to all marketers.

In-App Analytics Standard Reports

Understand channel performance with over 40 reports
across journeys, email, mobile, social, and ads.

Basic reports that provide both high and low level of
detail for products. Data tables + graphical output.

Available to all marketers.

Discover

Premium analytics solution for email campaign reporting
with 80+ measures and attributes. Drag & drop interface
allows marketer to define own report views.

Gives marketers ability to customize the views without
involving queries or code.

Available in Corporate & Enterprise Packages

Web & Mobile Analytics Custom Reports Marketing Command Center

Basic real-time website or mobile app

metrics with a degree of customer customer specifications.

segmentation (create sendable DE).

Expands beyond standard reporting

Report developed by Services to

Raw data output as .csv/tab
delim/XML (no graphical output).
Standard & custom available for
Email & Mobile Push.

to build business-specific reports to

measure what matters to you most.

Ideal for marketers who want to use
Marketing Cloud data in another

(analytics) system.

_ Large scale display; events, Executive Briefing

High-level metrics and trends in real-time for
Social Studio (Social Command Center);
expanding to other Marketing Cloud products
like Email and Journeys.

Centers, corporate lobby or marketing -

operations floor.
salesforce



In-App Analytics
Email Real-time Tracking
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In-app Analytics

Tracking Overview
Near real-time tracking metrics, available as the
marketer is working in Marketing Cloud products like

Mobile Push, Email, Journey Builder, etc.

Campaign insights and message-level detail that may
inspire an immediate reaction or change.

Available to all marketers.

& Email Overview  Content

Subscribers v Interactions v

AlBTesting  Tracking

Admin

Audience Builder

Return Path Platform

Feedback

Tracking

SISy Tracking] ik
(3 Newsletters.
[ Salesforce Mass Sends
(3 Salesforce Single Sends
3 Tost Send Emails
@ (a Triggered Sends
@ [ Journey Builder Sends
(23 AJB Testing

« My Reports
« Report Status and History

@+ Administrator Reports

® + Subscriber Reports

@ + Email Reports

& Tracking Reports

@+ Custom Reports

* My Data

My Tracking

B
Job ID
1193702
1213656
1206915
047262
819755
817609
817608
1173324
1173310
947268
923120
1193698

>
Name

091218 Test Glamping 1.

A New NTO email .

ANew Year NTO email .
AB test NTO monthly ca

AB test NTO monthly ca...
AB test NTO monthiy ca....
AB test NTO monthiy ca...

Allison NTO Welcome
Allison NTO Welcome
Claudette new arrivals e....

Claudette new arrivals e...

o
Date/Time Sent
1212012018 10:26 AM
123112018 1:00 PM
1212712018 4:02 PM
8/16/2018 12:19 PM
6/612018 6:52 PM
6/512018 6:50 PM

6/512018 6:50 PM

12/10/2018 8:38 AM
12/1012018 8:28 AM
8/1612018 12:23 PM
8/312018 9:35 AM
1212012018 10:17 AM

Status
Complete
Complete
Complete
Complete
Complete
Complete
Complete
Complete
Complete
Complete
Complete

Complete

804637
736968
7217
1193701
741124
1220577
1094591
1191715
753486
789536
736947
736911
736906

DEMO - HTML Full - v2

DEMO - HTML Full - v2

Dreamforce Flash Sale -
ES NTO Blog Template3
ES NTO HTML Email
ES NTO Rewards

Gabriela Cruz NTO Test2

May Blog Email

May Join Today
New Products

New Products

New Products

5/3012018 7:51 AM
412412018 12:14 PM
8/1612018 12:32 PM
1212012018 10:24 AM

4126/2018 8:15 PM
1412019 12:14 AM
1012812018 2:08 PM
12/19/2018 10:08 AM
51312018 11:24 AM
512212018 11:15 AM
4124/2018 12:03 PM
4124/2018 11:53 AM
412412018 11:50 AM

Complete

Complete

Complete

Complete

Complete

Complete

Complete

Complete
Complete

Complete

Complete

Complete

Complete

| Showing

Last 100 Sends # ) [£] Set Grid Preferences.

Emails Sent | Unique Click-Through Rat:

38,361
32612
5
5
37,568
32612
55,019
1
111,876
6
0
54,081
5
55,500
%

1000%
333%
25.0%
50%
36%
32%
37%
0.0%
0.0%
0.0%
24%
1.8%
40.0%
00%
29%

30%
29%
00%
37%
0.0%
00%
29%
200%
34%
00%

Open Rate
0.0%

333%
100.0%
400%
34.1%
33.1%
332%
0.0%
0.0%
0.0%
0.0%
0.0%
60.0%
20.0%

25.1%

302%
00%
00%

35.7%

1000%
00%
0.0%
20.0%
344%
00%

Deliverability Rate
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%

0.0%

0.0%
100.0%
100.0%
100.0%
100.0%

1000%
1000%

1000%

1000%
1000%
1000%

66.7%.
00%
1000%
1000%

1000%
1000%

Success Specialists De.




Demo: Email Tracking

Monitor all email sends and metrics In
one convenient dashboard

At a glance overview and status of all emails sent,

& Email Overview  Content  Subscribers v  Interactions v  A/BTesting  Tracking v  Admin  Audience Builder  Return Path Platform Feedback  Success Specialists De,
sorted by latest send
° By Tracki i > » Showing :('Last 100 Sends #) (1] Set Grid Preferences.

(3 Newsletters Job ID Name Datel/Time Sent. Status Emails Sent Unique Click-Through Rat: Open Rate Deliverability Rate
(3 Salesforce Mass Sends =

091218 Test Glam 1212012018 10:26 AM Complete 1000% 00% 1000%
1 Salesforce Single Sends

3 Test Send Emails
£ Triggered Sends 1206915 ANew Year NTO email fir... 12/27/2018 4:02 PM Complete 25.0% 100.0% 100.0%

(22 Journey Buider Sends 262 ABtestNTO monthly.ca...  8/16/2018 1219 PM Complete 50% 400% 100.0%

M t e . I . 3 4B Testing 819755 AB testNTO monthly ca...  6/6/2018 6:52 PM Complete 36% 34.1% 1000%
etrics include: e T T

+ Report Status and History 817608 AB test NTO monthly.ca... ~ 6/5/2018 6:50 PM Complete 37% 332% 100.0%

* Administrator Reports
+ Subscriber Reports 1173324 Allison NTO Welcome 12/10/2018 8:38 AM Complete 00% 00% 00%

. St a t S « Email Reports 173310 Allison NTO Welcome 12/10/2018 8:28 AM Complete 0.0% 0.0% 0.0%
u + Tracking Reports 047268 Claudette new arrivalsee...  8/16/2018 12:23 PM Complete 0.0% 0.0% 100.0%

+ Custom Reports

1213656 ANew NTO emai 123112018 1:00 PM Complete 333% 333% 1000%

923120 Claudette new arrvals e...  8/312018 9:35 AM Complete 38,361 21% 0.0% 100.0%
My Data 1193698 DEMO - HTML Full 12/20/2018 10:17 AM Complete 32,612 1.8% 0.0% 100.0%

. .
® Em al IS se nt an d d e | Ivere d soseer DEMO-HTMLFuI-2 502018 751 AM Compiets s 0% T 00%
736968 4/24/2018 12:14 PM 5 0.0% 20.0%

DEMO - HTML Full - v2 Complete 100.0%

947277 e Flash ¢ 8/16/2018 12:32 PM Complete 37,566 29% 25.1% 100.0%

. . 1193701 Dreamforce Flash Sale - ...  12/20/2018 10:24 AM Complete 32612 30% 302% 1000%

e Un ique Click throu g h rate e s e s s o
1220577 ES NTO HTML Email 11412019 12:14 AM Complete i 0.0% 0.0% 100.0%

1094591 ES NTO Rewards 10/28/2018 2:08 PM Complete 111,876 3.7% 35.7% 100.0%

191715 Gabriela Cruz NTO Test2  12/19/2018 10:08 AM Complete 6 00% 100.0% 66.7%

° Open rate e T 7
789536 May Join Today 5/22/2018 11:15 AM Complete 54,081 29% 0.0% 100.0%

736947 New Products 4124/2018 12:03 PM Complete 5 200% 20.0% 1000%

e Undeliverables and bounces ] T e o
e Deliverability rate
e Unsubscribes




Demo: My Tracking Click Activity Tab

Click of a specific email send

Link View
e Link: Every link in the email send.
e Total Clicks: Number of clicks per link based on
the other links.
e Unique Clicks: Number of clicks per link based on
the other links.
e CTR: Overall percentage of clicks per link.

632
810
549
o
84
84
82
6
75
74
43

Email Overlay View
e Heat map shows percentage of subscribers that

clicked each link.




In-App Analytics
Tips
e Keep organized by creating folders for different kinds of sends. Such as Test Sends, Triggered sends or A/B
Testing sends.
e Tracking data stays in your account as long as you have your account.

e Anemail is only deemed “Delivered” when there isn’t a bounce receipt.

e If you use HTML Paste when creating emails/templates, you will be prompted to add the tracking pixel
code.

e Opens are tracked using a tracking pixel in your emails. If a user has images turned off, it will not be
considered “opened.” This could cause clicks to be higher than opens.

salesforce




Standard Email Reporting
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Analytics Builder - Reports

Gain deep Insights into the behaviors and interests of your contacts across channels

Use these insights to set marketing goals and refine
customer journeys.

marketing cloud Calendar Campaigns Playbooks

With Analytics Builder, you can:

. = O o
e Measure engagement and performance of your email : 4 v
mai ',’.‘( ile gou‘a /\n‘w‘rt\.smg Web Interaction A‘naly‘tllcs )<‘3um(:y C‘ontol:t
Ca m pa igns. S tudio Studio Studio Studio Studio Builder Builder Builder

Web & Mobile Analytics

e Use Collect to view contact behaviors such as clicks and Overview

Audience Builder Enabler

Report Shortcuts .
pU rc haSGS Data Factory Utility
Reports

e Create targeted audiences based on predictive behavior

I * Einstein Engagement Scoring

models.
) ) . . Email Performance Over Time Add Shortcut
e Track each interaction in a journey and measure progress
towards your target in a single interface within Journey
Builder.

e With Discover Configure dashboard views to visualize

data in flexible tables, charts, and graphs. -

A ——...
salesforce




Dozens of Standard Email Reports Out-of-the-box

Create standard reports on core email performance

e 40+ Standard reports available across journeys,
email, mobile, social and ads.

e Aggregate level reporting provides both high and
low level of detail. venien

e Data tables + graphical output.

e Limited configuration options.

e Email reports are mostly list-based.

Examples Include:
e Subscriber reports.
e Email reports.
e Tracking reports.
e Deliverability reports.
e Dynamic content reports.

e Mobile device and subscriber reports.
e Campaign reports. -

salesforce

See the full list of reports available and examples.




Demo: Reports Overview Dashboard

Quick access to recently run reports and
ull report catalog

e New reports.

&P Reports Overview  Catalog  Activity Feedback  Success Specialists De... v @Kavaleg Slay
() Report shortcuts. .
Overview
Report Shortcuts Report Catalog
e Report catalo pw—
+ o Custom (1) = CloudPages (1) Email Send Report

Email Performance Over Time

Discover (&) Journey Buider 2)
» Recent Email Sending Summary
Email (46) 488 Contacts (2)

e Report categories and recently run reports. g e -

© MobilePush (3)

[ sms interactions (1)

e Saved reports.
e Complete report catalog.

Select A Saved Fitter Set Report Name. Report Source Owner Channel Type Last Run Last Saved

Oumer Triggered Send Email Performance by Lee Songer Il Email Discover 01172019 :17PM 0612172018 11:41 AM
Performance by Domain  Device
> Business Value

Norther Trail Weekly Account Send Summary  Lee Songer I Email Standard 011112019 1247 PM  01/11/2019 12:47 PM
ummary

~! Channel

Al
blake Emai report Email Send Report Blake Wikerson Email Adminisratin  O1/11/2019 1234 PM  01/11/2019 12:34 PM

LR BN

Journey Buider AVB19 Account Send Summary  Allson Brodsky Email Standara 0110912019258 PM  01/09/2019 256 PM
MobilePush
MobileConnect LRS Weskly Send Account Send Summary  Lee Songer i Email Standard 0110912019 12:49 PM  01/09/2019 12:49 PM
CloudPages. SUmmay;
SMS Intorachions ES Recent Email Send  Recent Email Send Erica Stonenil Email Discover 0110912019 10:42 AM 0110972019 10:43 AW
ummary
~ Tools and Apps
ES Account Send Account Send Summary  Erica Stonenil Email Standard 0110912019 8:27 AM 0110912019 8:27 AM
mmary

Campaigns

CRE BRI

Email Send Summary  Recent Email Send Alison Brodsky Email Discover 01/04/2018 12:36 PM  01/04/2019 12:36 PM
! Report Type AB Montly campaign  Summary
Al
Administration 14 Account Send Account Send Summary  Allson Brodsky Standard 0110412018 12:19 PM  01/04/2019 12:15 PM
Custom mmary
Discover
Standard

™

13AS Summary Account Send Summary  Allison Brodsky Standard 01/03/2019 226 PM  01/03/2019 2:25 PM

o B0BEBBAEAB!




Demo: Reports Catalog

All available Marketing Cloud reports

Search by name or filter based on criteria, including:

e Business Value
e Channel

e Tools and Apps
e Report Type

e Features

Note: Discover reports are indicated by a blue cube icon
and can only be accessed if you have Discover enabled

in your account.

Reports Overview Catalog Activity

Feedback  Success Specialists De.

) Karalee Slayton v

Report Catalog

Reset | Save Filters

Select A Saved Fifter Set Report Name

~ Business Value
Al
Customer Acquisition
Customer Engagement
Customer Retention
Message Deliverabilty
ROI/ Conversion

¥ Channel
Al
Contacts
Email
Journey Builder

SMS Interactions

5] Tools andl Appe
A
Campaigns

¥ Report Type
a Al
Administration

an

Chart Types
Bar/ Column
Heat Grid

AB Test Summary Report

‘Account Send Summary

Atribute By Tracking Event

Audience Engagement Over Time

Best Performing Send Day

Description

more AB.

TheAB y
Test Campaigns for the date range you specify.

count il potential account
organized by send. Enterprise or Reseller repors also display respective memoer resuts organized by
ccount.

ibute By Tracking Event. ispl
based on a specific racking event and a paricular atribue.

Gompares audience participation across previous 3 weeks of email sends to determin what groups of
sers are interacting most frequently.

e week your Compare
Clicks Per Open and Open Rate by send day of the week for the past 30 days.

Job

Campaign Email Tracking Report

each for all the emal ted
campalgn. Use this report o get a complete st of every send in a campaign as well as a quick
summary of all relevant email tracking statistics

The Campaign Emal Tracking is

Gampaign Process Analytics Detail
Report

CloudPages Smart Capture Submissions
Contact Data Portabilty Report
Contacts Counts,

Conversion Trackina Statistics

1-250f59items 25 - | PerPage

for 1 d to the selected campaign. If an
email is sent in muliple jobs, the tracking ata for each job is summarized by email. Use this report fo
uickly the emails in your in

The Campaign P Jytics Detail R
Deployment Date s in the selected Range. Key metrics include: Last Completed State, Number of
Comments Total/Open, Number of Rounds, Duration of Process. You can use the metrics provided in
this report X botlenecks of th !

Access data collected from Smart Capture forms using the CloudPages Data Extension on any
GloudPages Landing Page, Microsite, Facabook Tab, or MobiloPush Page.

“This report can be used to provide the data held within Marketing Cloud for an individual Contac.

be used to display Contacts in your account.

the ctviy across all your email

Note: Some reports can only be downloaded, or
emailed, not viewed as a web page.




Demo: Creating Reports

Configure and run dozens of standard
email reports

Report parameters vary by report. Typically, steps to

to create a report include:

1. Select a report.

2. Select an email send, campaign, list or DE
depending on the report type.

Select attribute if a list based report.
Select date range, period or comparison period.
Select time zone.

o kW

Select culture code.




Demo: Sending and Receiving Reports

Save and share standard email reports

Once a report is saved, it can be:

e Emailed to a recipient.
e SenttoanFTP.
e Downloaded as:

o

O

O

o

O

O

Data file (.csv)

Excel spreadsheet (.xls or .xIsx)
TIFF image (.tif)

Adobe (.pdf)

XML (.xml)

Web Archive (.mht)

e Graphed.

e Scheduled to run again.




Demo: Save, Share and Automate Reports

Save and share standard email reports

Schedule options include:
e Start date and time.

e Time Zone.
e Repeat frequency.

Delivery options:
e Format and location.




Standard Reporting

Best practices

e When you set a custom date range, the system generates a report based on data as it appears at 12:00 am on that date. To include
data from the end date, set the end date parameter to the following day. For example, if you want to include data from May 1
through the end of the day on May 17, set May 18 as the end date.

e We recommend shorter data ranges for reporting parameters. If you select six months or a year, it could take a long time to run the
report, depending on how much data is in the account. The report stops running if it has been active for more than three hours.

e Where noted, some reports are not available as a web page and require you to select a format for file export.
e Largerreports not available to be viewed as a web page will need to be delivered by email or sent to FTP.
e If you want to email reports to more than one recipient, include their email addresses separated by commas.

e Reports specific to a single send cannot be automated, (unless using a triggered send definition) Email performance by domain for
example.

e Reporting capabilities are only available on standard DEs that are a core part of the MC. Reports for any customer created DE would
be considered custom.

e The available Reports in Email Studio are no longer updated. Use Analytics Builder Reports for up-to-date Email Studio reports,
Content Builder email reports, and more enhanced functionality.

. 3 . salesforce
e Use Discover to create custom reports. If you do not have Discover enabled in your account, contact your account .
representative for details.




Marketing Cloud Mobile App
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Marketing Cloud Mobile App

Run your marketing from your phone

Track Performance
Manage emails, automations and journeys

Carrier & 100% -

: Calendar s
Filter Northern Trail Outfitters Birthday Close

across multiple brands.

Birthday COMPLETED

From Northern Trail Outfitters
October 25, 2016 at 5:07 AM PDT

Tuesday, October 25, 2016 - PDT

Take Action
Pause, resume and cancel email sends.

3 Email Automated

Hooray, it's your day! ¢

5:00 AM

52 Birthday 5:05AM >

10:06 AM >

Send with Confidence
Approve email content, target your audience

10:06 AM >

Promotional - Weekly Sale Done

0 DESKTOP [ moBILE

Unique
9,599

Clicked 5
1973 I 5.6%

and send emails.

Unique o,
1,446 41%

U.S. customers: Text “APP” to 38767 for
a link to download the app.

Unsubscribed o
300 ‘ 0.8%

SEND PERFORMANCE

Z Available on the : ‘ I s : B . o
@& App Store o | P -
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Summary

Reminders and Tips to get started

e Marketing Cloud provides dozens of standard reports you can use to track and measure the effectiveness of

campaigns.
e Reports can be automated to run on a cadence set by you, and you can choose to have the reports emailed to one

or more addresses or exported through FTP.
e To access the Reports feature, go to Analytics Builder and select Reports.
e The Reports Overview screen provides access to all reports available for Email Studio, Mobile Studio, CloudPages,

SocialPages, Microsites, Journey Builder and Contact Counts.

salesforce
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Marketing Cloud Resources

Standard Tracking and Reporting

» Get Started with Reports

 Email Reports

« Reports FAQ

» Reporting Deep Dive

salesforce




Next Steps

Where to go from here

1 Join the Salesforce Marketing Cloud Trailblazer Community

2 Take the Marketing Cloud Trailmix Trail

3 Premier Customers: Request your 1:1 with a Salesforce Success Specialist and plan your next Accelerator (1:1
follow-up request is in the survey).

4 Not a Premier Customer but Interested in Learning More? Reach out to your Salesforce Account Team for
more details.

salesforce




We Can Guide Customers Every Step of the Journey

With resources, programs and experts to fit their needs

Adoption Services

Accelerators
Interactive Webinars & Events
Proactive Engagement

Always On Resources Advisory Services

Show Me
Trailhead How Architects
Success Communities Customer-Centric Design
Help Portal Strategic Services
Transformation Services
Do It E Do It
Myself With Me

e I

customersuccessplatform

salesforce



Blaze Your Path to Success, Faster

With Success Plans to Take You Further

Guided Journeys v v
Success Community \/ \/
Trailhead N4 v

Developer Support
Success Management

Circles of Success

NASANAN

Interactive Webinars

Admin Assist optional upgrade
Support 12/5 Online 247 Phone & Online
2-Day Response 1-Hour Critical Response

Learn more about Premier Success




All set?

You can request your 1:1
Follow-Up with a Salesforce
Success Specialist through
survey you will receive after this
webinar concludes.

salesforce



Premier Configuration Services

Included with Premier Success Plan, helps keep your instance of Marketing Cloud up to date by adjusting
system configurations as your marketing programs and use cases expand.

CONFIGURATION CATEGORIES/TASKS DESCRIPTION OF CONFIGURATION TASKS

Business Units Create business units within a parent account

Sender Profiles Create sender profiles to assign to send definitions
e

Lists Create lists to facilitate sending

Groups Create groups by segmenting a list

Headers and Footers Extract the header and footer content assigned to an account to enable customer review/modification

Delivery Profiles Provide methods to manage headers and footers via delivery profiles

Account Settings Review account settings within Administration to ensure proper configuration and customize settings as needed

Roles Create roles and assign enabled permissions as requested

Send Logs Create send log data extensions with additional fields as needed

Send Classifications Create and configure send classifications with specific sender/delivery profiles

User Create a user to access the Marketing Cloud

Reports Create a standard report from the report catalog

Tracking Extract Create an automation that pulls tracking data for a specific time frame or rolling date range

Automating a Report Automate the delivery of a report from the report catalog

Data Extract Create an automation to extract data from a data extension

Creating a Report Reports Create a standard report from the report catalog




Upcoming Webinars

Marketing Cloud Events

Getting Started: Marketing Cloud: Content Builder Accelerator LIVE

Getting Started: Journey Builder: Journey Strategy Accelerator LIVE

Marketing Cloud Ask an Expert Office Hours

Every Tuesday and Thursday

e >

salesforce
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Send Us

Your Feedback!






