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Welcome to this 
Accelerator 
Webinar!
In this 90 minute session, we’ll go over 
the main components of Advertising 
Studio (Admin, Advertising Audiences, 
Journey Builder Advertising, Lead 
Capture) and review best practices so 
you can get the most out of your 
Salesforce investment

Premier Plan Customers

Don’t forget to request your 1:1 

session follow-up in the survey 

after this call.



Thank You for Being a 
Salesforce Customer



Forward-Looking Statements

Statement under the Private Securities Litigation Reform Act of 1995:

This presentation may contain forward-looking statements that involve risks, uncertainties, and 

assumptions. If any such uncertainties materialize 

or if any of the assumptions proves incorrect, the results of salesforce.com, inc. could differ 

materially from the results expressed or implied by 

the forward-looking statements we make. All statements other than statements of historical fact 

could be deemed forward-looking, including any projections of product or service availability, 

subscriber growth, earnings, revenues, or other financial items and any statements regarding 

strategies or plans of management for future operations, statements of belief, any statements 

concerning new, planned, or upgraded services or technology developments and customer 

contracts or use of our services.

The risks and uncertainties referred to above include – but are not limited to – risks associated 

with developing and delivering new functionality for our service, new products and services, our 

new business model, our past operating losses, possible fluctuations in our operating results and 

rate of growth, interruptions or delays in our Web hosting, breach of our security measures, the 

outcome of any litigation, risks associated with completed and any possible mergers and 

acquisitions, the immature market in which we operate, our relatively

limited operating history, our ability to expand, retain, and motivate our employees and manage 

our growth, new releases of our service and successful customer deployment, our limited history 

reselling non-salesforce.com products, and utilization and selling to larger enterprise customers. 

Further information on potential factors that could affect the financial results of salesforce.com, 

inc. is included in our annual report on Form 10-K for the most recent fiscal year and in our 

quarterly report on Form 10-Q for the most recent fiscal quarter. These documents and others 

containing important disclosures are available on the SEC Filings section of the Investor 

Information section of our Web site.

Any unreleased services or features referenced in this or other presentations, press releases or 

public statements are not currently available and may not be delivered on time or at all. 

Customers who purchase our services should make the purchase decisions based upon features 

that are currently available. Salesforce.com, inc. assumes no obligation and does not intend to 

update these forward-looking statements.



Achieving Your Business 
Outcomes with Accelerators



Overview

What you can expect from this Accelerator:

• Learn about the main components of 
Advertising Studio.

• Develop a high level understanding of steps 
required to get up and running with each part 
of Advertising Studio.

• Understand common Advertising Studio use 
cases.

• Gain specific recommendations on what to do 
next based on your individual business goals.

• Don’t forget to sign up for your 1:1! 

What challenge are we solving for you?

Recommended



Accelerator Topics 

Setup and Admin

Learn about the 
considerations to get things 
connected and running 
smoothly up front.  

• Ad network overview

• Required steps before 
you begin using the 
Advertising Studio 

• Onboarding partner 
overview

• Social Account 
authentication and 
campaigns connection

• User roles and 
permissions

• Resources 

Core Advertising Studio Functions

Advertising Audiences

Use Advertising Audiences 
to securely create 
segmented audiences for 
Facebook, Twitter, Google 
AdWords, or LinkedIn. You 
can configure these 
audiences to refresh 
automatically.

• Overview

• Common use cases

• How it works – data flow

• Data Source review

• Data hygiene best 
practices 

• Resources

Journey Builder Advertising

Use Journey Builder 
Advertising to create 
Facebook campaigns in 
Journey Builder. This feature 
requires Advertising Studio 
and Journey Builder enabled 
in your Marketing Cloud 
account.

• Overview

• Common use cases

• How it works – data flow

• Examples

• FAQ & Resources 

Lead Capture

Connect your Facebook 
advertising leads to your 
Marketing Cloud data or 
Sales pipeline in real time.

• Overview

• Common use cases

• Getting started 
considerations

• How it works 

• Example

• Resources



The Advertising Studio Product
Main Components 



Our Platform

Advertising Studio

Advertising Audiences

Power your advertising with 
your CRM data.

Journey Builder 
Advertising

Integrate advertising 
campaigns into your overall 

customer journey.

Lead Capture

Connect your Facebook 
leads in real time.

Advertising Studio



Screen ratio: 1440 X 800

What is it?

Advertising Audiences

Reach your customers where they are with Advertising 
Audiences.  Build audiences on Facebook, Google, 
Instagram, Twitter, YouTube, and — with Salesforce DMP 
— the entire display advertising ecosystem. 

Synchronize customer records instantly from any digital 
channel and make sure they’re always up to date — 
whether you’re managing campaigns for dozens or 
millions.

Accelerator

• How to: Advertising 
Studio: Set up 
Advertising Audiences

https://help.salesforce.com/articleView?id=How-to-Advertising-Studio-Set-up-Advertising-Audiences&language=en_US&type=1
https://help.salesforce.com/articleView?id=How-to-Advertising-Studio-Set-up-Advertising-Audiences&language=en_US&type=1
https://help.salesforce.com/articleView?id=How-to-Advertising-Studio-Set-up-Advertising-Audiences&language=en_US&type=1


Common Use Cases

Some of our most common use cases

Acquire audiences using lookalike audiences 
created from precisely defined customer segments.

Re-engage inactive subscribers and customers on 
another channel.

Extend your email program’s reach by coordinating 
advertising and email.

Twitter Advertising lets you create a Topic Profile 
around a certain subject and turn that into a Twitter 
Tailored Audience.

Drive conversions and loyalty by reaching 
customers with relevant and timely messaging for a 
better customer experience.

Suppress customers when necessary such as those 
who already purchased a certain product when 
advertising a promotion for that product.

Automate and scale programs with secure audience 
matching and refreshes.



Automate and scale with scheduled audience updates

Advertising Audiences data flow

How it Works

The audience data 
is securely hashed using a 

SHA-256 algorithm.

email1@salesforce.com                 fe9c4996d14f74623817998b4fb355b3e4ea48365704bb7e478c3f4002156cb6
email2@salesforce.com                 72ace50015a914f85bafa59adb10fd897bb0c811d5c9eae3bb7ef384b5dada31

Audience is defined: 
Advertising Audiences, 

Journey Builder

Contacts or prospects  are 
placed into an audience.

For example: 

Data sources: 
• Any data extension (or list)

• Journey Builder
• Social topic profiles
• Salesforce Reports
• Audience Builder
• Data imports

The audience 
data is sent.

Advertising 
Networks

The audience is now 
available for targeting 

in your advertising 
campaigns.

Secure Authorization

mailto:email@salesforce.com
mailto:bwagner@salesforce.com


What Data Do You Need?

Marketing Cloud Data

Facebook (min size: 20 matches)
Standard Unique Attributes 
Email, Phone, Mobile Advertiser ID, Facebook App User ID 

Advanced Match Data Points
Additional non-unique Facebook identifiers 

First Name or First Initial, Last Name, City, State/Province, County, 

Date of Birth, Year of Birth, Age, Zip/Postal Code, Gender

Twitter (min size: 500 matches)
Email Address, device ID, Twitter @handle or ID

Google (min size: 1,000 matches)
Email Address 

LinkedIn (min size: 300 matches, 10k recommended)
Email Address

How It’s Used

Facebook Match & Advanced Match
Waterfall matching starting with unique identifiers.  Match rate can only 

ever go up, will only choose options that preserve the 1:1 relationship

*B2B clients with lower match rates will benefit from Advanced Match 

Twitter Advertising 
Matches to Twitter user IDs 

Google Ads Ecosystem 
Matches to a “logged in user” on any Google property 

Targets user across the Google ecosystem (YouTube, Gmail, search) 

LinkedIn Feed
Matches to a users LinkedIn email



Journey Builder Advertising
Advertising for Marketers



Screen ratio: 1440 X 800

What is it?

Journey Builder Advertising

Create Facebook advertising campaigns directly 
within Journey Builder:

• Build cross-channel journeys. 

• Combine email, mobile, and Facebook advertising. 

• No need to involve a separate digital advertising team or 

agency.



Common Use Cases

Some of our most common use cases

Extend your email program’s reach by 
coordinating advertising and email.

Re-engage inactive subscribers and customers on 
another channel.

Extend your welcome program with Facebook 
advertising.

Stay top of mind at important times like the 
holidays or important company campaigns.



Journey Builder Canvas with Advertising Campaigns Activity

Data flow overview

Journey Activated DE Created 
(same name as the Advertising 

Campaign you specify in 
Journey Builder)

Advertising Audience 
Created 

(referencing that new DE)

Advertising 
Campaign Created 
(targeting that new AA)



Lead Capture
Connect directly to your CRM



Screen ratio: 1440 X 800

What is it?

Lead Capture

Facebook Lead Ads are a powerful tool for marketers to 
help overcome the business challenges of reaching the 
right audiences and capturing intent from every 
potential customer. 

Automate lead form submissions directly into Salesforce 
and Marketing Cloud, connecting advertising to the rest 
of your marketing, sales, and service with Journey 
Builder. Refresh audiences in Advertising Studio using 
information from leads that converted.



Common Use Cases

Some of our most common use cases

Generate leads from a specific region by 
targeting their zip code, city, or country.

Give away premium content in exchange 
for their contact information.

Find participants for your event like a 
webinar, conference, or trade show.

Sign people up for trainings to give them 
more in depth information about your 
company and/or product.

Sign people up for service & clubs 
memberships  like your next volunteering 
event or a free trial for a gym 
membership.

Create a continuous lead gen loop  by 
putting converted leads into a Lookalike 
Audience.



The Facebook Lead Ad & Form

Lead Capture For Facebook Lead Ads



Facebook Lead Ads with Sales Cloud

How it works

Facebook Ad Lead Form completed by 
prospect

Lead Records are created in 
Salesforce

(prospect becomes a lead)

Sales nurtures lead with 
personalized engagement

(prospect becomes an 
opportunity)

Prospect becomes a 
customer
(revenue)



Facebook Lead Ads with Marketing Cloud

How it works

Facebook Ad Lead Form completed by 
prospect

DE created from form 
submissions

SMS, Email, Journeys, 
Audiences 

Accelerator

• How to: Email Studio: 
Send Triggered Emails in 
Email Studio

https://www.salesforce.com/content/dam/web/en_us/www/documents/accelerators/how-to-email-studio-send-triggered-emails-in-email-studio.pdf
https://www.salesforce.com/content/dam/web/en_us/www/documents/accelerators/how-to-email-studio-send-triggered-emails-in-email-studio.pdf
https://www.salesforce.com/content/dam/web/en_us/www/documents/accelerators/how-to-email-studio-send-triggered-emails-in-email-studio.pdf


Facebook Lead Ads with Pardot, Sales Cloud, and Marketing Cloud

How it Works



Using your Audience (Facebook Example)

When Creating an Ad

Select from your list 

of Custom Audiences



Using your Audience (Facebook Example)

See details in a 

list view

View your list of available audiences by status

View Audiences in 

“All Tools”



Demo

https://docs.google.com/file/d/1yd2RZ3pW_fPs-Xaa2Xk1uW12c8mJDAye/preview


Additional Use Cases

Quick Win Resources

Sales Cloud + Ad Studio Pardot + Ad Studio Ad Studio with an Agency

https://help.salesforce.com/articleView?id=Salesforce-and-Advertising-Studio-Integration-Recommendations&language=en_US&type=1
https://help.salesforce.com/articleView?id=000272449&type=1
https://org62.my.salesforce.com/sfc/p/000000000062/a/0M000000NHKH/Gr451CI3dODyfuELZhQTV6sHKceqH8uP2stqqicEq.M


Next Steps

Where to go from here

1 Join the Salesforce Marketing Cloud Trailblazer Community

2 Take the Digital Advertising Transformed with Customer Data trail

3 Premier Customers: Request your 1:1 with a Salesforce Success Specialist and plan your 
next Accelerator (1:1 follow-up request is in the survey).

4 Check your email tomorrow for links to this session’s recording and slides, and complete the survey to share 
your feedback on today’s webinar.

5 Not a Premier Customer but Interested in Learning More? Reach out to your Salesforce Account Team for 
more details.

https://success.salesforce.com/_ui/core/chatter/groups/GroupProfilePage?g=0F9300000001pQ5
https://sforce.co/2GezAsf


https://help.salesforce.com/articleView?id=Getting-Started-Marketing-Cloud-Advertising-Studi
o&language=en_US&type=1 

How To: Advertising Studio

Set up Advertising Audiences

Amplify your advertising with your CRM data: 
Learn how to target customers and prospects more effectively 

by connecting your CRM data to your digital advertising.  In this 

Accelerator we’ll review best practices and Audience ideas 

before we work together to build an Advertising Audience in 

your account. 

How it Works: 
A Certified Specialist will guide you through the process via 

two-three calls totaling 2-4 hours over 2 to 4 weeks. 

• Accelerator Overview, Use Cases Review, Discovery, 
Working Session Prep

• Working Session, Admin, Product Deep Dive

https://help.salesforce.com/articleView?id=Getting-Started-Marketing-Cloud-Advertising-Studio&language=en_US&type=1
https://help.salesforce.com/articleView?id=Getting-Started-Marketing-Cloud-Advertising-Studio&language=en_US&type=1


We Can Guide Customers Every Step of the Journey

With resources, programs and experts to fit their needs

Trailhead

Success Communities

Help Portal

Always On Resources

Architects

Customer-Centric Design

Strategic Services

Transformation Services

Advisory Services

Accelerators

Interactive Webinars & Events

Proactive Engagement

Adoption Services

Show Me 
How

Do It
With Me

Do It
Myself



Blaze Your Path to Success, Faster

With Success Plans to Take You Further

Learn more about Premier Success

Standard Premier

Guided Journeys

Success Community

Trailhead

Accelerators

Developer Support

Success Management

Circles of Success

Interactive Webinars

Admin Assist optional upgrade

Support 12/5 Online
2-Day Response

24/7 Phone & Online
1-Hour Critical Response

https://www.salesforce.com/services/success-plans/overview/premier-success-plans/?d=7010M000001yJsw




After this webinar you’ll receive a pop-up with a survey asking you to 
rank this webinar and if you are a Premier customer if would like to 
opt-in to a 1:1 engagement after this call. 

Your feedback is incredibly valuable to us, so please feel free to add any 

comments you have about this Accelerator and how it could be improved.

Send us your Feedback!





Start your path to Advertising Success!

Advertising Studio On-boarding

Getting Started

Advertising Studio

• Reduce on-boarding time
• Increase Advertising team 

productivity

Set Up

Advertising Audiences

• Deep dive of Advertising 
Audiences tool

• Increase customer 
acquisition and retention

• Increase ROI

Accelerator Catalog

Start Here

Keep Going

How To

Set up Your Data Structure

• Reduce on-boarding time
• Deep dive of Lists vs. Data 

Extensions

https://www.salesforce.com/assets/pdf/success-services/accelerator-social-listening.pdf
http://www.salesforce.com/assets/pdf/cloud-services/accelerator-library.pdf
http://www.salesforce.com/assets/pdf/cloud-services/accelerator-library.pdf
https://www.salesforce.com/content/dam/web/en_us/www/documents/accelerators/accelerator-library.pdf
https://www.salesforce.com/assets/pdf/cloud-services/accelerator-mc-sentiment-tuning-quickstart.pdf
https://www.salesforce.com/assets/pdf/success-services/accelerator-social-listening.pdf

