Accelerator Webinar

Presenter Name, Title of Presenter email@salesforce.com. @twitterhandle

@ This webinar will begin at 1:05 pm EDT
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In this session, we’ll give you an overview
of how to create basic personalization in
email, to get started using Marketing
Cloud, so you can get the most out of
your Salesforce investment.
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Forward-Looking Statements

Statement under the Private Securities Litigation Reform Act of 1995:

This presentation may contain forward-looking statements that involve risks, uncertainties, and
assumptions. If any such uncertainties materialize

or if any of the assumptions proves incorrect, the results of salesforce.com, inc. could differ
materially from the results expressed or implied by

the forward-looking statements we make. All statements other than statements of historical fact
could be deemed forward-looking, including any projections of product or service availability,
subscriber growth, earnings, revenues, or other financial items and any statements regarding
strategies or plans of management for future operations, statements of belief, any statements
concerning new, planned, or upgraded services or technology developments and customer
contracts or use of our services.

The risks and uncertainties referred to above include - but are not limited to - risks associated
with developing and delivering new functionality for our service, new products and services, our

new business model, our past operating losses, possible fluctuations in our operating results and

rate of growth, interruptions or delays in our Web hosting, breach of our security measures, the
outcome of any litigation, risks associated with completed and any possible mergers and
acquisitions, the immature market in which we operate, our relatively

limited operating history, our ability to expand, retain, and motivate our employees and manage
our growth, new releases of our service and successful customer deployment, our limited history
reselling non-salesforce.com products, and utilization and selling to larger enterprise customers.
Further information on potential factors that could affect the financial results of salesforce.com,
inc. is included in our annual report on Form 10-K for the most recent fiscal year and in our
quarterly report on Form 10-Q for the most recent fiscal quarter. These documents and others
containing important disclosures are available on the SEC Filings section of the Investor
Information section of our Web site.

Any unreleased services or features referenced in this or other presentations, press releases or
public statements are not currently available and may not be delivered on time or at all.
Customers who purchase our services should make the purchase decisions based upon features
that are currently available. Salesforce.com, inc. assumes no obligation and does not intend to
update these forward-looking statements.
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Overview

What challenge are we solving for you?

What you can Expect from this Accelerator:

e Learn about personalization features available in Marketing
Cloud to build 1-to-1 emails.

e Demonstrate how to create dynamic content blocks,
personalization strings, and AMPscript.

e Understand best practices to build and send personalized
emails.

e Provide recommendations and resources for future
Accelerators.
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Personalizing Emails
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DIRECTIONS HOW TO USE THIS SECTION

Many slides in this delivery are simply the outline for discussion.
This Accelerator will walk customers through the basics of personalization in email.
You will be jumping back and forth between slides and demos in this accelerator.

When you see the yellow “Walk with Me” banner, we suggest you demo the capabilities outlined directly in your account and
encourage customers to follow along is in their accounts.
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Turn Your Data Into 1-to-1 Email Experiences

Crawl, walk, and run into email personalization

By using your data to create personalized messages, you can:
e Understand your subscriber data first.

e Decide how content could vary by audience. Personalized emails create a 14%
e Build templates and content blocks to reuse logic and increase in click-through rates
standardize personalization. and a 10% increase in
e Build two or three segments first, and then test, measure, conversions.
and expand. Aberdeen Group

-
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Data Extensions for Personalization

A table within the application that contains your data

A data extension typically relates to a subscriber, but

does not fit in the subscriber profile and preferences
attribute.
With data extensions, you can:

Read more: Data Extensio

Import information from other systems into Email
Studio.

Include customer-specific information from a
data extension in a message.

Collect the subscriber information of people who
trigger a triggered send.

Create dynamic content in an email content area.

with Enhanced Subscriber Feature

Data Extensions > Camping and Hiking

Camping and Hiking

Export
Email Address

skohn. 10000.0750@hotmail.marketingclouddemo.com
dkaplan. 10000.0793@gmail marketingclouddemo.com
flemons. 10001.0270@hotmail. marketingclouddemo.com
feloud.10001.0420@gmail marketingclouddemo.com
gmecall.10001.0478@gmail.marketingclouddemo.com
cirice.10001.0799@gmail marketingclouddemo.com
rhughes.10001.0896@yahoo.marketingclouddemo.com

isniewski.1000;

tpacheco.10002.0771@yahoo.marketingclouddemo.com
Jfeldman.10002.0779@yahoo. marketingclouddemo.com
aputnam.10003.0201@yahoo. marketingclouddemo.com
Vmusser.10003.0289@hotmail marketingclouddemo.com
hyamamoto. 10003.0749@verizon.marketingclouddemo.com
‘wgrove. 10004.0169@yahoo.marketingclouddemo.com
rgeer.10004.0173@gmail. marketingclouddemo.com
mtilley.10004.0293@gmail. marketingciouddemo.com
mkellogg. 10004.0383@gmail. marketingclouddemo.com
rcurley. 10004.0653@hotmail marketingclouddemo.com
emeador.10004.0756@yahoo. marketingclouddemo.com
shooks. 10004.0758@gmail. marketingclouddemo.com
Ivest. 10004.0913@gmail. marketingciouddemo.com

kthibodeau.10004.0996@yahoo. marketingclouddemo.com

v Available

Properties

First Name
Stanford
Dillon
Rashad
Flavia
German
Callie
Roger
Valencia
Thomasina
Jordan
Alphonso
Verlie
Hilario
Willis
Rocky
Marilou
Maple
Rudy
Erick
Seth
Luriine

Kory

Records

Last Name
Kohn
Kaplan
Lemons
Cloud
Mocall
Trice
Hughes
Wisniewski
Pacheco
Feldman
Putnam
Musser
‘Yamamoto
Grove
Geer
Tiley
Kellogg
Curley
Meador
Hooks.
Vest

Thibodeau

Gender

DOB
Monday, July 15, 1985 12:00 AM
Sunday, October 25, 1964 12:00 AM
Wednesday, March 08, 1961 12:00 AM
Sunday, December 22, 1991 12:00 AM
Tuesday, November 11, 1975 12:00 AM
Sunday, May 22, 1955 12:00 AM
Saturday, June 24, 1972 12:00 AM
Wednesday, March 08, 1995 12:00 AM
Sunday, November 03, 1991 12:00 AM
Saturday, September 16, 1995 12:00 AM
Friday, July 03, 1953 12:00 AM
Wednesday, December 09, 1992 12:00 AM
Saturday, June 14, 1986 12:00 AM
Tuesday, October 06, 1998 12:00 AM
Thursday, July 18, 1968 12:00 AM
Friday, January 05, 1968 12:00 AM
Sunday, July 22, 1979 12:00 AM
Thursday, July 19, 1984 12:00 AM
Tuesday, May 28, 1985 12:00 AM
‘Thursday, November 14, 1963 12:00 AM
‘Thursday, June 02, 1938 12:00 AM

Thursday, September 07, 1989 12:00 AM

Address

7718 Evans Street

7997 Westbury Court

727 Olive Street

1184 Carlton Avenue

3011 Atlantic Avenue

Ceol

Manage Policies

city
Pinetta

W Harrison
Paimyra
Fredericksburg
Bowman
Pekin
Lanesville
Gillsville

Gary

Midiand
Monon

Allanta
Allenhurst
Churubusco
Peachtree City
Waynetown
Marietta

Fort Valley
Rochelle
Princeton
Cloverdale

Marshall
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Create a Simple Data Extension

Configure a single data extension to store
data for dynamic content

e Dynamic content rules are based on fields in your
data extension.

e Send to the same data extension you use for your
dynamic content.

Read more: Create a Data Extension

Interactions v A/BTesting  Tracking v  Admin

Create Data Extension

Specify the method by which the data extension will be

« Standard Data Extension
A standard data extension allows you to create
custom fields to store data

Filtered Data Extension
Afiltered data extension is generated by filtering
fields, measures, and filters for sendable data

ions from a source data extension.

Feedback  Success Specialists De... ¥ e Karalee Slayton v




Marketing Cloud Features for Personalized Email Content

HELLO, TED!
%%Name %%

Dynamic Content Personalization Strings

=l
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Dynamic Content
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Content Blocks for Personalization

Easily build and modify content

You can create reusable content to easily drag
and drop into layouts. You can also reuse content
across campaigns.

Blocks used for personalization include:

e HTML: Edit or modify HTML directly in a block
to add indentation or spacing code snippets - this
is accessible through a drop-down menu.

e Text: Type in content to reuse.

e Dynamic content: Include content based on data
In a data extension.

e Einstein content: Select personalized content
that’s based on subscriber attributes, behaviors,
and rules.

'v| Advanced Content

L 4 B Q@ m

A/B Test Dynamic Enhanced External Image
Content Dynamic Content Carousel
Content

< TEMPLATE
ES Email to Terg

° ¥

Live Image Einstein Reference
Content Content

|v| Social Media

e <

Social Follow Social Share
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View the Online Ve:smn

northern©)trail

outfitters

Create Dynamic Content

Personalize your emails

Things to consider when working with dynamic

TO NORTHERN TRAIL QUIFITTERS
content:

Roberto,

Hello and welcome! Thanks for signing up by social - you're officially registered with NTO.

Y Se n d S p eciﬁ C CO nte nt to a S u bSC ri be r th at7s base d Expect to hear from us about the latest outdoor news and all of our best offers and discounts. In

the meantime, here's a few things to get you started...

on the data in a data extension.

Join myNTO for exclusive discounts. - Start earning rewards with myNTO.

PY I n d ivi d ua I ize d cO nte nt Wi I I d iS p I ay ba se d on th e v ‘ Exclusive offers and rewards have never been so easy! Join 4 As an exclusive member of myNTO, you're on your way to earning

myNTO and start earning points on every purchase. 4 points on every NTO purchase. Keep it up!

rules that you create.

e Rules can be very simple or very complex, S
depending on your needs. ¢ ABL s g

o)

Essenfiﬁ(@ﬁnpﬁhg

Yoga for Athletes:

the Key for Balance

Check out our latest gear.

We get new gear every week and we want you to be the first to know about it.
) Check out our newest arrivals and always enjoy free shipping on orders over

$100.

salesforce




Dynamic Content Use Case

New York
Public
Library

New York Public Library uses Marketing Cloud to:

e Send event recommendations to patrons
from 90+ locations using dynamic content.

e (Create campaigns featuring a combination
of curated top picks and automated
content.

e Send messaging with conditional content
offering special benefits to donors.

iPad =

< Mailboxes Al Inboxes

Welcome to OneAmerica

William Blue 07/16/20

Thanks for meeting with me
Expedia 07/16/2
Your Upcoming Trip

Tiffany Bell 07/13/20
Our vacation

AAA 12,

Your Membership Has Been Renewed

Twitter 07/11/20
Your activity this week

New York Public Lib... 16/201

New York

Public
@ Library

Classic Catalog

My NYPL Explore Research Using the Library Locations Classes & Events Support the Library

FREE EXHIBITION

Over Here

New York Public Library
To: j.smith@gmail.cor

NYPL: Now!
July 16, 2014

FREE CLASSES,

@%‘:‘“‘:‘Mk NYPL PROGRAMS

Libra )

= . ' A EXHIBITIONS
09/16-09/29

NYPL orq | Books & Materials | Classes & Programs | Locations & Hours | Geta Library Card | Donate

LIVE from the NYPL

Save the Date
Jesmyn Ward in Conversation with William Jelani Cobb
ib

LIVE welcomes back NYPL Young Lions Fiction Award
finalist Jesmyn Ward, author of Where the Line Bleeds and
the National Book Award winner Salvage the Bones, fora
conversation with writer and historian William Jelani Cobb and
Director of the Schomburg Center for Research in Black
Culture Khalil Gibran Muhammad about the issues she
confronts in her *brilliant* (LA Times) new memoir, Men We
Reaped.

Read The New York Times profile of Ward, " a sensitive.

WANT THE BEST OF NYPL IN YOUR INBOX?

E-mail address

#IREADEVERYWHERE
“he Library
side Out
e your favorite unusual
ling spots and visit the
lloor reading room.

Robin Williams on
Stage

Inatribute to the late Robin
Williams, NYPL's Doug Reside
looks back on the prolific actor's
career inthe theater.

A Celebration of Louis
Armstrong
August 12,4pm

Andrew Heiskell Braille and Talking Book
Library

Hear selections from Satchmo’s home
recordings & get to know the greatest jazz man
ofall time.

“We want to send personalized emails to all

our patrons to inspire lifelong learning.”

salesforce



Dynamic Templates Use Case

Hotels.com

Goal: Use simple, yet flexible email design using customer

DEsCaalz Dbesa At Cossss  Sofoae Setecs

Naw York Holets L33 VOgas Holess ChCago rictens Los ArQeies Hotets

e % oo

behavior and data to create personalized content. Check-in
Cash-Out

Solution:

Content areas are based on: m ﬁ LA

e Search history

Boston on Saie Calr fo"'M Oﬁ ale Lll V'ﬂll D!ll)
S0 D W 25% Save W o 20N

e Customer click activity
e Past purchase behavior

o

l '\' Oealo!lmoa Up to 50% off
Deaj cu ;-'y.n :-pm Ao with our Dest of B .;vn.
fthe DOY n— vo»'»u DIE €y Oy 40 DTy Sve U B 0%

e Top destinations by locale based on our customers’ profile
information

Pueno Rico on Saio

) 49 ’il 3 o240y 3 00NN v LN el Jo
_ »a

e Top deals based on current local and global offerings and customer
activity

. . . . Top Cities

e Top offerings driven by a custom algorithm to populate email content

and subject lines Sl - - _
Result: g
e Open Rate Lift: 12% from highly relevant and personalized subject
lines
e Click thru Rate Lift: 53% from short and focused content with highly
targeted deals and offerings

salesforce




Create a Dynamic Content Block

Dynamic content that's based on
subscriber attributes

1. Select your data source.
2. Set your default content.

3. Define the rules to match your audience and
content:

a. Attribute: The profile on which you want to base
which subscribers see this content.

b. Value: The attribute values to be used in
determining which subscribers see this content.

c. Operator: The relationship between the attribute
and the value that you select.

d. Content: The content to be displayed for a
subscriber who meets the attribute requirement
you defined.

4. Lock down dynamic content in templates.

See more membership details below...

# Dynamic Content (Click to edit)




Dynamic Content

Best Practices

e Understand your subscriber data first.

e Decide how content could vary by audience.

e Load your content into Content Builder first, before creating dynamic content rules.
e Dynamic content rules will be based on fields in your data extension.

e Send email to the same data extension you use for your dynamic content.

e Dynamic content blocks can be saved and reused.

salesforce




Personalization Strings
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Personalization Strings

Personalized at time of send

Personalization strings can be in the email or in
the subject line.

Using your data, you can use substitution strings to
replace and populate the email with:

e Subscriber’s data:
(% Y% First Name% %)
e Email data:
(% Yo xtshortdate% %)
e Recipient data:
(% % _subscriberkey%% %)
e Standard link data:
(% Y% profile_center_url% %)

N
NTE) Rewards

%%First Name%% %%Last
Name%%

Member #:
%%_subscriberkey%%

(o
NTO Rewards

%% rirst Name%% %%Last
Name%%

Member #:
%%_subscriberkey%%

Points Balance
%%myNTO_Balance%% Points
as of %%xtshortdate%%

myNTO Status
%% myNTO_Status%% Membe

VISIT myNTO

nnnnnnnnn

iTd
NTO Rewards

Brigitte Kelleher
Member# 105420714

Points Balance
1688 Points as of 8/19/2013

myNTO Status
Gold Member

VISIT myNTO

=
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Using Personalization Strings

Personalized at time of send

Create content blocks with personalization:

e Type personalization string directly into a text
block.

e Include personalization strings in HTML content
block.

e Use the new AMPscript drop-down on HTML tab.

Create personalized subject lines and preheaders by

typing directly in the subject line and preheader fields.

See a full list of personalization strings.

Edit Email NTO Rewards - Dynamic

(E/P Properties (}: Content f;} Preview and Test
—

Block Settings HTML Editor

_ Profile Attributes

»9] </ FB 2 Email Address
First_Name
Last_N

t
%%=Propercase(Fir{ cencer
What are your w Language
DOB

Earning exclusive offers and rey A+
easy!
Join myNTO today and start earning points every time
you shop.
See more membership details below...

aee 1 50
hoose New Data Source

P
A/B Testing Tracking v Admin Feedback  Success Specialists De. v /ﬁg’}‘} Karalee Slayton v

Last saved on 1/5/2019 at 7:40 PM E

4 BACK | | NEXT »

Stuff You'll Love ¥ %%First_ Name%%

@] We've Picked a few things out for you

%%=Propercase(First_Name)=%%,
What are your waiting for?

Earning exclusive offers and rewards has never been so easy!
Join myNTO today and start earning points every time you shop.
See more membership details below...




Personalization Strings

Best Practices

All personalization strings are case-insensitive.

Type a personalization string directly into a content area or subject line by including two sets of percentage signs around the
attribute, such as, % %First_Name%o %.

It's important that you define a default value for every attribute you intend to use with a personalization string. If a value for an
attribute used in a personalization string is missing, a null or blank value will appear in the email if you don’t have a default value
set. Personalization strings are space sensitive.

If you're inserting a personalization string in line with other data, add a space before and after the personalization string. Include a
space before and after the personalization string as needed.

Remember, This personalization done at the time the email is sent. So you will only see the personalization string in the email.
You'll need to perform a preview or a test send to see how the attribute will be rendered.

Be sure to ALWAYS test your emails when using any personalization, and check out your DE. If you have a blank attribute for a

- . !
customer, it will be blank on the email too!




Always Preview and Test

Ensure the accuracy of your emaill

Edit
content .
Properties
Be proactive: onten Subscribers v  Interactions v  A/BTesting  Tracking Send
Content Builder use ciassic Gontent Preview and Test
e . . o e e B Content Detective
e [t's important to take steps prior to sending an ' o °
. . SR —— e 5 Inbox Preview
email to ensure accuracy before sending. i o e
. . . ) l;lAIhsonNTO . Sha re
e Preview tools allow you to see how your email will .
. : IS i Copy Location
render across desktop, mobile, and plain text. Y
ove
e Testing tools help you ensure your email is i .
g Py ' y - o Duplicate
rendering correctly and that it has all of the - e s oo

Delete

required elements for sending.
The two testing tools available to test personalization
strings are:
e Content Detective
e Validation




Always Preview and Test

Ensure the accuracy of your emaill
content

° r—
B e p roa Ct I ve o & Email Overview  Content  Subscribers w  Interactions w  A/BTesting  Tracking v  Admin Feedback Success Specialists De... ¥ @é’ Karalee Slayton|
. =

Edit Email NTO Rewards - Dynamic Last saved on 11/27/2018 at 9:58 AM

e It'simportant to take steps prior to sending an

‘E? Properties (}9 Content \f;j‘ Preview and Test 4 BACK
_—

e m a i | tO e n S U re a CC U ra Cy b efO re S e n d i n g. 28 Sibecite: Poview Snd Atntutoe Subject: Stuff You'll Love ¥ Dane Layout | Plain Text Desktop | Mobile | |

< | hpickens.10000.0010@yahoo.market... x| » = Preheader: We've Picked a few things out for you

e Preview tools allow you to see how your email will gy

Email hpickens.10000.0010@yahoo.marketingcloudderr o ocsbcoks o i
render across desktop, mobile, and plain text.

Subscriber 100000010
Key

e Testing tools help ensure your email renders

Date

Added Date Tuesday, July 18, 2017 12:57 PM

correctly and that it has all of the required

Added By Karalee Slayton

Add Method Import

elements for sending. o s mar
The two testing tools available to test dynamic
content are:
e Subscriber preview
e Testsend




AMPscript
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What Is AMPscript?

A proprietary scripting language used within Marketing Cloud

Using AMPscript, you can interact with your data to:

e C(Create personalized 1-to-1 messages. e Make simple and complex decisions on content

e Display and format subscriber data. generation.

e Look up relational data for personalized content. e Build data sets from a string or block of XML.

e Query, manipulate, and update data in data e Reference personalization strings in AMPscript.
extensions.

salesforce




Scripting Concepts

AMPscript specific, but commmon to all programming

Structure and language of how code needs Containers that hold information and are Special commands that tell the system to
to be written to work properly designated with @ do something
%% =v(@myVariabIe)=°/o°/o Should be declared with VAR, but not 100+ functions for general to very specific
required use
@myVariable V()

-

salesforce




AMPscript

A few simple uses cases

Use AMPscript to perform operations such as: WHhat's 1h This lssee
e Personalization NORTHERN TRAIL ADVICE >> EVENTS >> NEWGEAR >
e Look up relational data

e Display metadata P Go.on.2 Rock Climbing Trip with NTO

_ ] N ' Quentin, put your new rock-climbing skills to the test
o :
Provide control logic TV i TRl at some of the best climbing destinations in North
e Format values . | - America. We provide the climbing equipment and

professional instruction, you bring the sweat.
Climbing gear provided by expert instructors and
world class destinations from Joshua Tree to Gunks.

Examples of AMPscript: - - W
. . . w=1a 1

O/~ O/~ — 1 -0/, 0
/O /O - Propercase (FI rStName) - /0 /0 EmailAddress CustomerNumber  FirstName  LastName Country OptinDate OptinSourc

i Sheldon_Schumacher@bh.exacttarget.com 9876 Sheldon Schumacher France 7/16/2017 Website
12:00:00
AM

% Y% =LowerCase(OptInSource)=% %

Quentin_Mcclendon@bh.exacttarget.com quentin Mcclendon United 6/13/2017 Website
States 12:00:00
AM

Faith_Hines@bh.exacttarget.com i i United 8/26/2017 Website
Kingdom 12:00:00
AM

Edd_Dean@bh exacttarget.com France 6/26/2017




C_ode Snippets
Reusable bits of HTML and AMPscript

e Now you don’t have to know code to use code

A/B Testing Tracking v Admin Feedback ~ Success Specialists De... ¥ »gg Karalee Slayton v

when creating your email content. S R —

e Create and save reusable bits of code to use with @ Foroes @ coiont ) Provowsnaen

in Text | Code View Desktop | Mobile |

Block Settings HTML Editor

hotkeys. Easily insert these snippets when editing

Preheader (7] | We've Picked a few things out for you

HTML through the code snippets toolbar selector, [ — = W
or by typing the customer key value for the S

ES Propercase

S n i p pet fOI |OW€d by th e ta b key. B i %%=Propercase(First_Name)=%%,

AMPScript pour information reservation
What are your waiting for?

System Snippets

. YO u Ca n a | S O refe re n Ce CO d e S n i p p ets W it h Physical Mailing Address (Required) Earning exclusive offers and rewards has never been so easy!

Forward to a Friend Join myNTO today and start earning points every time you shop.
View Email as a Web Page See more membership details below...

AMPscript.

Unsubscribe Center

Profile Center (Required)

Note: The snippet behaves like a content block, but it
Is not a content block in that it does not include an
additional HTML table that wraps the content.

Learn more about How to Create a Code Snippet




AMPscript

Best Practices

e You need to understand scripting languages to use AMPscript.
e AMPscript is case-insensitive.

e Always plan for bad data and default content.

e Test with data identical to your live send data.

e Comment code for future development.

e (Create code snippets for non-coders.

salesforce




Marketing Cloud Einstein

salesforce



Intelligent Marketing with Einstein
Einstein features across Marketing Cloud

Einstein Recommendations

O www swaatorce com

Automatically deliver the next best product, content, or offer for A

4 Edit Email Provctonal - Viseky Sal

each individual (in Personalization Builder). e

Bubieat The Moty S rkarse % s fmacy e you!

Proveader Cave It oo ot sow evhas

Bocw Cotest Leyoun  “omplaio

Einstein Engagement Scoring

Build actionable lists of customers based on predicted likelihood to
engage (in Audience Builder and Journey Builder).**

Einstein Segmentation
Discover behavioral patterns and personas to reach new segments
with your message (in Salesforce DMP).

Einstein Journey Insights
Track the customer journey and discover the optimal path to

g -
conversion (in Salesforce DMP). x|
. ] . . 1 Scene: outdoors
Einstein Social Insights § It
. 5 Scene: sports
Uncover customer sentiment, route posts to the appropriate teams :
. ] . . , Scene: park
automatically, detect real customers from bots (in Social Studio). s R e -
i salesforce
Marketing Cloud Einstein Overview Video

**Available at no additional charge for Corporate or Enterprise Edition upon execution of an Order Form with Additional Terms




Personalization with Einstein Recommendations

Add personalization to every email and website with recoommendations '

(2] | TOP 10 HIKING ACCESSORIES
3 A SURVIVOR'S KIT

Category Affinities

Attributes

IHiking and gear go hand in hand. The hiking gear you choose will
determine the enjoyment of your next hiking vacation, backpacking
or camping trip.

>| Channel and Filter Criteria

il show you what you need for hiking, and gear i

at it's al ook 33 Acstorcn L
about. There are also tec! ation on findin Toach Back Summary Fte o
trais, places to get maps icle. ¥ Jor00240 £) All Segments m
— o

Seggy Seg

Segment 2

e =
‘ R, F Remainder  Includes all Audience

Hiking shoes Wooley beanie
$25.00

$115.00
BUY NOW >> BUY NOW >>
P HAVE
/ 70“’ ~NTQ
- JOINED?
Start aarning rewards points
- on all purchases.
JOIN TODAY

Understand Customer Behavior Predict and Automate Decisions Personalize Each Customer Journey

Collect JavaScript + Item Attribution + 1-to-1 recommendations - Audience segmentation

= Customer Affinit
i - Behavioral triggers - Conversion reporting

salesforce




Einstein Engagement Scoring

Predict audience engagement to segment and personalize more effectively ,

Discover What Customers Will Do Next

Score every individual on their likelihood to open,
[ [ iainesstet - SN

click, and stay subscribed to an email and convert on | S ——

e ) subscriber Retention Prediction

830,033 5,998 99.96%

NEXT 14 DAYS

t h e We b Avg. Likelihood to Stay Subscribed
. - -
Z i 4 Win-back/Dormant Window Shoppers
low open, low cick igh open, ow clck
Audience Health

394,781 644,343

Selective Subscribers Loyalists During the next 14 days, your audience is much more likely than average to stay
low open, high click high open, high diick subscribed. Learn More

Gain Audience Insights
e Understand the factors that predict engagement.

Model Confidence: e

B3 &mail Open Prediction B3 email Click Prediction [E) web Conversion Prediction

e See trends and measure audience health. T i
10:51"/0 9.57% ]:.08°/o

Take Action on the Data
e Target recommended segments or create your own.
e Build decision splits in Journey Builder-based scores.

® Personalize content based on future behavior.

salesforce




Marketing Cloud Einstein Use Case - Let’s Follow Sierra

Search the Website

m“hem@tml'glr! MENS WOMENS ELECTRONICS ENERGY & NUTRITION @ communy R LOGIN % CART
oul

|
‘ ALL GEAR !
BAGS & BACKPACKS
LUGGAGE & DUFFELS

SLEEPING BAGS

| TenTs

S

e —
e N salesforce

=4



Marketing Cloud Einstein Use Case - Let’s Follow Sierra

Browsing Tents

I\Ofthem@tmfg!! MENS WOMENS KIDS GEAR ELECTRONICS ENERGY & NUTRITION @ communITY 2 oG & CcART
out

Gear / Tents

Shop Gear

=)

Bags & Luggage & Sleeping Bags . /";‘
Backpacks Duffels 3 L

©®
S

Narrow By Activity

ASSAULT 2 VE25 MOUNTAIN 25

$351.20 $439:00 $495.20 $619:00 $431.20 $539:00
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Marketing Cloud Einstein Use Case - Let’s Follow Sierra

Looking at a Specific Product

I‘\Ofthem@tml'ge!! MENS WOMENS KIDS GEAR ELECTRONICS ENERGY & NUTRITION @ communiTY 2 oG = CART
oul

Gear / Tents / DOCKING STATION

DOCKING STATION
$359.20
% % K K (39)

Sizes

Select Size

Quantity

1

Est. Delivery: 5-10 Business Days

Details
The Swiss Army knife of tents, this canopy-style tent provides full coverage with
four roll-up walls, a perimeter floor (footprint also available), and an easy set-up
pitch with twist-clips. Ideal set-up for housing a team of muddy mountain bikers
(six max.) at a race, or set it up on the beach to protect the family from blazing sun.
Camping with a crowd? Attach the Docking Station's accompanying 2 and 4 Person

Docke ana Moch Room gla coparate g thewa grth pntto accomodate

/ oy
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Marketing Cloud Einstein Use Case - Let’s Follow Sierra

Adding a Product to Her Cart

H ol
northern @tml’?el'! MENS WOMENS KIDS GEAR ELECTRONICS ENERGY & NUTRITION @ communiTY L oGIN B, CART
oul

My Cart

You've made some nice choices.

Continue Shopping

SIZE [ QTY
Ready to purchase? We need some additional

DOCKING 0S/1 $359.20 info from you:

\ STATION First Name *
First Name

Email address *

Enter email

Subtotal: $ 359.20 Phone Number
Tax: $25.14
Shipping: FREE
Tota l: s 384.34 By checking this box, | agree to receive SMS updates from NTO.

X-XXX-XXK-XXXX

Ship to Store

//
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Marketing Cloud Einstein Use Case - Let’s Follow Sierra

See Sierra’s Affinity in Marketing Cloud

Affinity

2]

T e Moy

Related_Activity: Camping

Category Affinities Top Overall Affinities

Product_Category: Gear

Product_Category
Product_Subcategory: tents

Category: Gear-tents

Product_Subcategory: sleeping-
bags

Related_Activity
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Marketing Cloud Einstein Use Case - Let’s Follow Sierra

Email Abandon Cart: Email One Hour Later

It looks like you left something in your NTO shopping cart that is waiting for your
return! Go back to your cart to complete your purchase before it's too late —
these items are going fast.

Need help? Our NTO experis are available 24/7 to assist you. Give us a call at

c Bl wra i sniashna o N T 1 d B are
3.£1£.5030 0 el your guestion 10 @i i uuliners

SAVED ITEMS

,/-
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Marketing Cloud Einstein Use Case - Let’s Follow Sierra

Email Marketing Campaigns: Weekly Emaill

shop pieces picked for you

MEN'S SINGLE-TRACK

GTX XCR I WOMEN'S APEX
$135.00 BIONIC JACKET 2-METER DOME
- $149.00 $5000.00

= -

salesforce



Summary
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Marketing Cloud Features for Personalized Email Content

HELLO, TED!
%%Name %%

Dynamic Content Personalization Strings AMPscript Einstein

i
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Summary

Reminders and Tips to get started

e Personalization always depends on your data.

e Atemplate is a shell for an email and can be reused, a great place to standardize personalized or dynamic content.

e Keep in mind, Content blocks are content areas that can be reused. Design personalization based on the attributes
you are collecting and enable every email to be personalized.

e Personalization strings can be used inline in a Text block and in the Subject and preheaders for individualized
content.

e AMPscript and Einstein are advanced Marketing Cloud features for more personalization.

e Preview allows you to review your email prior to sending. Individualized content for the subscriber will be rendered
in the preview.

e Testsend allows you to send a specific email version or multiple versions to up to five recipients to ensure
personalization and business logic is set up correctly.

Baby steps- Crawl, walk, and run into email personalization.

_?’I
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Marketing Cloud Resources

Content Builder

» Get Started with Content Builder: Consolidate images, » Create Content Blocks: Create content to be used in
documents, and content in a single location for use in the messages and managed in Content Builder.
Marketing Cloud. (Video)

» Upload Files: Drag and drop existing content, browse your
» Content Builder Permissions: Review the permissions computer for the content, or upload from an external URL.
settings for the users and roles in your account.

* Create Code Snippet: Save reusable bits of HTML,
» Import Content from Classic to Content Builder: Follow the AMPscript, and Guide Template Language.
steps on how to import folders and content.

» Share Content: Share content, templates, and emails with
» Content and Email Creation Tools: Learn more about other business units in your account.
Content Builder’s creation and management tools.

* Duplicate Content: Use duplicate content to copy the style
* Customer Key: Assign a unique 36-character identifier when or format of a previously created piece of content.
creating content.

* Approvals: Submit an email for approval before it can be
» Search for Content: Review the different ways to locate sent to an audience.
specific content.

* Folder Management: Learn how to create your own folder
» Folder Management: Learn how to create your own folder structures.
structures.

* Create Emails: Learn how to create an email using Content

Builder. (Video)
) : salesforce
» Create Templates: Find out how to create a template with .
Email Studio and Content Builder. (Video)




Marketing Cloud Scripting Languages
AMPscript, SSJS, and GTL

Marketing Cloud scripting languages allow you
to personalize landing pages, create applications,
construct cross-channel templates and layouts,
and work with messaging functions on the
Marketing Cloud platform.

-+ Introduction to Programmatic Marketing Content

«  Get Started with AMPscript

SOAP APIs and partner or custom solutions:
Use the new Content Builder REST APIs

eoe < m © www.salesforce.com [ ull €= K]

salesforce) clevelopers PRODUCTS RESOURCES COMMUNITY BLOG TRAILHEAD Login» [ISignUp?

Home » Developer Documentation »

Programmatic Marketing Content

Introduction to Programmatic Marketing Content

Marketing Cloud scripting languages allow you to personalize landing pages, create applications, construct cross-channel
templates/layouts, and work with messaging functions on the Marketing Cloud platform.

Search in document

Contents
Introduction to Programmatic - You'll need to understand scripting languages to use this functionality.
Marketing Content
AMPscript Syntax Guide Introduction to AMPscript
AMPscript Function Reference AMPscript is a scripting language that you can embed within HTML emails, text emails, landing pages, SMS messages, and

push notifications from MobilePush. The system processes the script at the point where you include it in the message to
render content on a subscriber-by-subscriber basis. The Marketing Cloud application handles all AMPscript calls at the end
Personalization Strings and of the email send.

AMPscript Examples

AMPscript AMPscript can also interact with your data extensions. Use AMPscript to include information from your data extensions in
Get Started with AMPscript your messages and to update data extensions with information from your landing pages.

AMPscript 101

Use AMPscript to process information and include information from your data extensions in the body of your messages
and landing pages to provide advanced personalization for the subscribers.

AMPscript 201 " . .
, Introduction to Server-Side JavaScript (SSJS)
AMPscript 301
AMPscript 401 The Marketing Cloud uses JavaScript code processed by Marketing Cloud servers. Instead of using the browser to render

the JavaScript on the client-side computer, Marketing Cloud executes the JavaScript on the server when rendering. While
AMPscript Update, Insert, and Delete you can duplicate the function_ality of AMPscript using SSJS, SSJS does not work with the DOM and will not function with
. e exterior libraries. Instead, use libraries provided by Marketing Cloud to create SSJS that works within landing pages. All

Calls Processing During Sending functions native to JavaScript, such as arrays, math functions, the EVAL function, and try catch blocks, work with SSJS.

Impression Tracking

SSJS interacts with Marketing Cloud via several libraries. Write your code to work with these libraries in order to work with
the information in your Marketing Cloud account. These libraries allow SSJS to be updated while maintaining previous

salesforce




Playlist

-

Social Customer Service,
A Black Box No More!

[MC] Getting Started with
Marketing Cloud:
Introduction to AMP...

Using the MC API [SP]

CuSTOMER
SUCCES S
Create Your Audience

Strategy: Reach the right
people at the ...

Content Builder Overview

out the different products in th a nars cover the basics and
allow your organization to grow

salesforce




Next Steps

Where to go from here

1 Join the Salesforce Marketing Cloud Trailblazer Community

2 Take the Marketing Cloud Trailmix Trail

3 Premier Customers: Request your 1:1 with a Salesforce Success Specialist and plan your next Accelerator (1:1
follow-up request is in the survey).

4 Not a Premier Customer but Interested in Learning More? Reach out to your Salesforce Account Team for
more details.

salesforce




We Can Guide Customers Every Step of the Journey

With resources, programs and experts to fit their needs

Adoption Services

Accelerators
Interactive Webinars & Events
Proactive Engagement

Always On Resources Advisory Services

Show Me
Trailhead How Architects
Success Communities Customer-Centric Design
Help Portal Strategic Services
Transformation Services
Do It E Do It
Myself With Me

e I

customersuccessplatform

salesforce



Blaze Your Path to Success, Faster

With Success Plans to Take You Further

Guided Journeys v v
Success Community \/ \/
Trailhead N4 v

Developer Support
Success Management

Circles of Success

NASANAN

Interactive Webinars

Admin Assist optional upgrade
Support 12/5 Online 247 Phone & Online
2-Day Response 1-Hour Critical Response

Learn more about Premier Success




All set?

You can request your 1:1
Follow-Up with a Salesforce
Success Specialist through
survey you will receive after this
webinar concludes.

salesforce



Premier Configuration Services

Included with Premier Success Plan, helps keep your instance of Marketing Cloud up to date by adjusting
system configurations as your marketing programs and use cases expand.

CONFIGURATION CATEGORIES/TASKS DESCRIPTION OF CONFIGURATION TASKS

Business Units Create business units within a parent account

Sender Profiles Create sender profiles to assign to send definitions
e

Lists Create lists to facilitate sending

Groups Create groups by segmenting a list

Headers and Footers Extract the header and footer content assigned to an account to enable customer review/modification2

Delivery Profiles Provide methods to manage headers and footers via delivery profiles

Account Settings Review account settings within Administration to ensure proper configuration and customize settings as needed

Roles Create roles and assign enabled permissions as requested

Send Logs Create send log data extensions with additional fields as needed

Send Classifications Create and configure send classifications with specific sender/delivery profiles

User Create a user to access the Marketing Cloud

Reports Create a standard report from the report catalog

Tracking Extract Create an automation that pulls tracking data for a specific time frame or rolling date range

Automating a Report Automate the delivery of a report from the report catalog

Data Extract Create an automation to extract data from a data extension

Creating a Report Reports Create a standard report from the report catalog




Upcoming Webinars

Marketing Cloud Events

Getting Started: Marketing Cloud: Content Builder Accelerator Webinar

Getting Started: Journey Builder: Journey Strategy Accelerator Webinar

Marketing Cloud Ask an Expert Office Hours

Every Tuesday and Thursday

e >
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Send Us

Your Feedback!






Appendix

salesforce




Create a Dynamic Content Block for a Journey

Dynamic content that’s based on
subscriber attributes that will not
change during the Journey

Email Overview  Content  Subscribers

Edit Email NTO Rewards - Dynamic

1. Create your Journey and configure your entry
source

2. Save the Journey

3. Navigate to email studio to build Dynamic
Content Block

4. Select the Data Extension being used in the Entry

# Dynamic Content (Click to edit)

Source of your Journey
a. If using a Salesforce Data entry event— Select
the Data Extension created by your Journey (will

be named after the name of the Journey plus the Date and a
unique string of characters)

5. Define the rules to match your audience and
content just as you would with a regular dynamic
content block




Using Personalization Strings with Journey Builder

Personalized with Journey Data

Create content blocks with personalization:

e Email personalization uses the matching attribute
value found in the Journey Data as it exists when
the contact enters the journey

e To use Contact Data or data that does not exist in
the entry source instead of Journey Data, use the
AMPscript % % =Lookup()=% % function

Personalization in the Journey Builder Email Activity
Email Personalization in Journey Builder Example
Journey Data vs Contact Data

Edit Email NTO Rewards - Dynamic

(E/P Properties (}: Content f;} Preview and Test
—

Block Settings HTML Editor

_ Profile Attributes
9 T BB £ Email Address
First_Name
Last_N
%%=Propercase(Fir{ cender
What are your w Language
DOB

Earning exclusive offers and rey Addrace 1 3
easy! | Choose New Data Source

Join myNTO today and start earning points every time

you shop.
See more membership details below...

P
A/B Testing Tracking v Admin Feedback Success Specialists De. v /ﬁg’}‘} Karalee Slayton v

Last saved on 1/5/2019 at 7:40 PM E

4 BACK | | NEXT »

Subject Stuff You'll Love ¥ %%First_Name%%

Preheader (7] | We've Picked a few things out for you

%%=Propercase(First_Name)=%%,
What are your waiting for?

Earning exclusive offers and rewards has never been so easy!
Join myNTO today and start earning points every time you shop.
See more membership details below...




